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Influential Features in Travel Planning
(Incidence of Slightly/Very Influential)

Travelerreviewson onlinetravelagencies 50%
Traveler generztad photography/virtuzl tours
Online travel reviews from travel experts
Professionzal photography/virtuzal tours
Travelerreview Web sites

Professionzl online travelvideo

Traveler generated online travel video

Travel blogsoronline travel diaries

Socizal networks-people you know

Socizl networks-people you do not know

Travel-relzted podcasts

Question: Please indicats how influential each feature is to you when planning leisurs travel?
Base: U.S. Travelers(n=1,520|
Source: PhoCusWiight’s Consumer Travel Report



TRUSTYOU™

the standard for reputation

87% 95% 80%



TRUSTYOU""™"

the standard for reputation

e~
m W Reviews of Hetels, Fights._
ts>0n

@B tripadvisor

Home Hotels  Fugnts

Plan the Perfect Trip
=4 Hotols

> Fiighs

1 Restaurants

£ Things 1o Do
& Cruises

AV

HolidayCheck o

© wwwripadvisor.com

i LT e ee—

-Hadmon
s

C f O wwwhotelscom

WW|m.n-u-de"

Restaurants  Vacation Rentais sew Trip ideas

Book the Smart way

st 0 2
JARD
cay:

Check-in:
10222010

P



TRUSTYOU™"
the standard for reputation

100+ sources

20+IangUages

400,000 hotels
100,000,000 reviews
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Your Review Your Question Your Idea

Tell us your overall impres!

Your review

v'Ensured quality/real guests

v'Fully customizable

v'We send out the post-stay emails for you
v'Send reviews to Tripadvisor and Holidaycheck

How would you rate your stay overall?

Please take a moment to write a few sentences about yo
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Control The Circle Of Trust

Seridgses Design/Layout der Homepage
Preisvergleiche

Anzahl der aktiven User

Generelle Reiseinformationen

Einteilung der User in Kategorien
Seridsitit und Bekanntheitsgrad des Portals
Priifung der Bewertungen vom Reiseportal
Giitesiegel

Aktualitit

Authentizitit der Bewertungen

auch negative Bewertungen vorhanden
Sprache und Rechtschreibung
Ubereinstimmungen der Kritiken

M o0
2
M 4
M 4
7
. 2
. 23
I 30
I 32
I s
I 20
I 42
I 49

Anzahl Nennungen *

Qualitit und Ausflihrlichkeit der Bewertungen
Bilder

Anzahl der Bewertungen I 151

K
Nkl

0 50 100 150 200

*Anzahl Nennungen > 10; ungestutzte Antworten

> 23

Studie zur Bedeutung & Glwbwirdigkeit von Bewertungen auf Internetportalen

20009/11
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Monitoring

v’ Automatic email alerts QL o e | Rk | vbuten
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Know your reputation
Understand what customers are saying
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How We Stand Out

v More data

With TrustYou’s recent TripAdvisor partnership, we have access t
the world’s largest review site’s API, so you know exactly what
guests are saying in near real time.

Did you know?

v' More hotels, more languages, more sources

) . TrustYou is the first
We track 400,000+ hotels, in 23 different languages, across 100+
and only vendor
sources.
capable of
? ) searching all
v' More filter options reviews for all
Look atdre(;/iews bK soI;Jrce, rating, reviews that need to be groups in your
responded to, tasks that are open, category score, etc. portfolio of hotels.

v’ Faster response time

Respond directly to reviews for all your hotels in one place to
save time.
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TRUST SCORE
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Global Reputation Management
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TRUST

Why TrustYou

/ - ¥ More Bookings
N ;ZX Social media directly influences more than 83% of all online bookings.

v More Reviews, Better Scores
9 More than 80% of all reviews are positive, and for every 30 more
reviews the overall review scores increase by 5%.

v Increased Web Traffic

Sites with trusted reviews and scores integrated on their
website are crawled up to 200% more frequently.
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Manage your online reputation.
Grow your business.

Ready to get started?
We can help.

For more info:
www.trustyou.com

E: contact@trustyou.com
P: +1 800 825 9480 (US HQ)
P: +49 89 548 029 25 (EU HQ)

3 @TrustYou
§ } facebook.com/TrustYou



